
 • 1  • 1 



C MAGAZINE

Web EXCLUSIVES
Find these stories and more at cmagazine.org 

Ballin’ on a Budget On View Downtown- Joe 
Ferriso, Sarah Morejohn 
and More

By Kellyn Scheel

By Audrey Guo

De Young- Ramses the 
Great and the Gold of the 
Pharaohs

By Casey Walters

March 2023 • Volume 11 Edition 3

Creative Director
Kellyn Scheel

Editors-in-Chief

Evie Coulson, McKenna Rausch, 

Milena Rodriguez, Jasmine Tabrizi

Online Editor-in-Chief

Kylie Tzeng

Managing Editors

Kaila Chun, Isaac Hillesland, 
Julie Huang, Caitlyn Oda

Creative Adviser

Audrey Guo

Business Manager

Eunchae Hong

Online Managing Editor
Wendy Li

Sta� Writers

Sarah Bakhash, Jeslyn Chen, Esther Chung, Scarlett Cummings, 

Lily Daniel, Siena Dunn, Mary Henderson, Brooke Hudacek, 

Miya Joshi, Martina Meyerfreund, Zeke Morrison, Saachi Nagar, 

Jake Papp, Uri Ponte, Anika Ra�e, Alma Samet, Sarah Shea�er, 

Willow Steele

Illustrators
Sarah Bakhash, Jeslyn Chen, 
Esther Chung, Christy Du, 
Austin Eng, Audrey Guo, Reed 
Jadinzsky, Kellyn Scheel, 
David Tomz

Adviser

Brian Wilson

Cover

Kellyn Scheel

staff
thanks TO OUR

SPONSORS

Photo Director

Olivia Hau

Social Media Managers

Anna Markesky, Casey Walters

Annette and Tom King
Bob Cooper

Chris and Carrie Daniel
Ed Dunn

Ellen and Victor Meyerfreund
Emma Joing

Eugenie Van Wynen
Hannah Cho

Henderson SFIS 
Isabelle Hau

Jacqueline Lo
Jieun Shin

Joe McGinnity
Judy Cummings

Laura Prentiss
Liza Baskind
Mary Meiser

Melissa Caren
Michelle Cooper

Neelam Sethi

Peggy Morrison
Sunghyun Hwang

Susanna Lee
Suyan Ling

Sydney Rusay
The Bakhash Family
The Coulson Family

The Hong Family
The Oda Family

The Kuartz Family
The Morrison Family

The Rodriguez Family
The Rosso Tabrizi Family

The Samet Family
The Sotnick Family
The Tzeng Family

Tao Chen
Victura

Yuxuan Ruan

Advertising
The sta� publishes advertisements with signed contracts, 
providing they are not deemed by the sta� inappropriate 
for the magazine’s audience. For more information about 
advertising with C Magazine, please contact business 
manager Eunchae Hong at businesscmagazine@gmail.
com. 

Printing & Distribution
C Magazine is printed 5 times a year in October, January, 
February, April and June by aPrintis in Pleasanton, CA. 
C Magazine is distributed on campus and mailed to 
sponsors by Palo Alto High School. All C Magazine stories 
are available on cmagazine.org.

Letters to the Editors
The C Magazine sta� welcomes letters to the editors 
but reserve the right to edit all submissions for length, 
grammar, potential libel, invasion of privacy and obscenity. 
Send all letters to eicscmagazine@gmail.com or to 50 
Embarcadero Rd., Palo Alto, CA 94301.

Publication Policy
C Magazine, an arts and culture magazine published by the 
students in Palo Alto High School’s Magazine Journalism 
class, is a designated open forum for student expression 
and discussion of issues of concern to its readership. C 
Magazine is distributed to its readers and the student 
body at no cost.

Multimedia Manager

Ella Rosenblum

Table of Contents
Sarah Bakhash and 
Olivia Hau



4 • cmagazine.org  • 5 

Table of contents
4 • cmagazine.org

Table of contents
 • 5 

culture

12Making Family History

10

6Plan a Rainy Day

41Music is Medicine

31Artistic Intelligence

28Featured Artist: Anne Threlkeld

39

Inequality in the Spotlight

14Shifting to Thrifting

Pierced and Proud

IX 17

Recipes Around the World

22

arts

Music

What’s your Color Season? 36

26

The Stain of Ignorance

The Bay’s Backyard 24

Architectural Revolution of Palo Alto 38

44

46Up Close and Personal



6 • cmagazine.org CULTURE • 7 6 • cmagazine.org

I’m feeling...

Stressed

Plan a 
Rainy Day

Bake a 
mug cake

Play a game 
of online chess or 
try a crossword

Read 
a book

Stretch

Happy

Less time

Plot your mood and availability and we’ll 
suggest an activity for your next day o�In recent years, there has been an upward 

trend of students taking mental health days, 
or “rainy days,” o� in order to relieve burn-
out or simply to spend time with themselves. 

As winter draws on and AP season approaches, 
C Mag believes that taking a mental health day is 
more important now than ever. Here we’ve com-
piled a visual guide of activities by mood and time 
duration to help you plan your own.

Scan the QR code to 
take the online quiz!
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Text, design and art by ESTHER CHUNG and AUDREY GUO

Take a nap

Visit an art 
gallery downtown

Hike 
the Dish

Take the 
Caltrain to

Work out

Rewatch a 
comfort �lm 

Try a

Drive with 
the windows down

Cook your 
favorite meal

Try a new 
restaurant

Bloomsgiving 
on Castro St.

Naya Dessert 
Cafe in SF

Savers in 
Redwood City

true crime 
documentary

K-drama
Studio Ghibli �lm

I’m looking for something that takes... More time

Visit allcove 
in Midtown
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How an ancient art     medium 
is used for self-expression 
among today’s youth

Text and design by MARTINA MEYERFREUND 
and SAACHI NAGAR • Art by KELLYN SCHEEL

andand

CULTURE • 9 
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“I love my belly button 
piercing. It’s so cute, and 
I used to be a little insecure 
about my stomach, so it’s a 
distraction. I focus on the shiny 
jewelry rather than my stomach, 
and that makes me feel a lot 
better.” 

Rae Sox Harris, junior 

“Piercings are a really good 
staple so people don’t phase in 

and out of interest. It’s not like 
a clothing item, and it’s 

easy to change. 
So it goes with 

everyone’s 
style.” 

Rae Sox 
Harris, junior
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“I feel like [having piercings] 
makes teenagers definitely 

feel more unique as a 
person, whether that 

is all diamonds in a 
row or all hoops 

in a row, it 
definitely has 

a meaning 
to them.” 

Kim Imfeld, 
Skin 

Solution
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Making
History
“First-generation” seniors tackle college 
applications without family guidance

“[Being first-gen] is 
something positive...
You’re changing the 

trajectory of your 
family.”

Crystal Laguna, College 
Pathways counselor

12 • cmagazine.org CULTURE • 13 

Text and design by AUDREY GUO, ANNA MARKESKY and CASEY WALTERS
Art by AUDREY GUO • Photos by ANNA MARKESKY

“Sometimes I think what 
senior year would’ve 

been like for me if I had 
two parents who went to 

college.”

Mia Rose Tuifua, 12

CULTURE • 13 
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“Secondhand shopping is a good way to keep clothing items circulating instead of having to create new ones.”
KIARA TAVKOLI, 11

THRIFTINGTHRIFTING
SHIFTING  SHIFTING  TOTO

Exploring local vintage stores and the rise in secondhand shoppingExploring local vintage stores and the rise in secondhand shopping
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Text, design and photos by OLIVIA HAU and SARAH BAKHASH • Art by SARAH BAKHASH

“A lot of people feed into fast fashion because of the [low] prices, but they don’t realize that you can still buy affordable things secondhand.”
MAYA QUINLAN, 12

CULTURE • 15 
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CMAG’S FAVORITE CMAG’S FAVORITE 
SECONDHAND STORESSECONDHAND STORES

CMAG’S FAVORITECMAG’S FAVORITE
SECONDHAND STORESSECONDHAND STORES

ECO-FASH

BLUE BIN VINTAGE

FILMORE AND 5th
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CMAG’S FAVORITECMAG’S FAVORITE

Content warning: This article contains mentions of sexual harassment 
and assault, which may be triggering for some. If you’re looking for someone to 
talk to, call 1-800-656-4673 to reach the National Sexual Assault Hotline.

P
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I BELIEVE YOU’I BELIEVE YOU’

THERE’S
NO ONE 
TO SAY

‘I KNOW ‘I KNOW 
YOUR’E YOUR’E 
RIGHT,RIGHT,

18 • cmagazine.org
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I BELIEVE YOU’I BELIEVE YOU’
-ANONYMOUS STUDENT

CULTURE  • 19 
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ALEXA 
AND I 

WALKED 
OUT 
AND 

WERE WERE 
LIKELIKE

KIDKIDDING?’DING?’
‘ARE YOU‘ARE YOU
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Text and design by EVIE COULSON, MCKENNA RAUSCH, MILENA RODRIGUEZ, KELLYN SCHEEL and JASMINE TABRIZI

KIDKIDDING?’DING?’
‘ARE YOU‘ARE YOU

-KATHERINE BUECHELER

NEVERNEVER
DO IT AGAINDO IT AGAIN -ANONYMOUS STUDENT

PERSONALLY I WOULD

CULTURE  • 21 
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“A lot of henna in India is associated 
with prosperity and abundance, 

and that’s why it’s so prominent in 
[Indian] culture.”

- Priti Argawall, henna artist

22 • cmagazine.org

H

The westernization of henna has implications 
that can, at times, be seen as controversial

Text and design by JESLYN CHEN and MIYA JOSHI • Art by JESLYN CHEN and AUSTIN ENG

“It’s an ancient form of body 
art, and it’s recently gained a lot of 

popularity from social media mainly 
[through] white creators, which I 

think is not how it should’ve [become 
popular].”

- Sirisha Mitra, 11

CULTURE  • 23 
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the Bay’sthe Bay’s

“If you go to Home 
Depot to the plant nursery, 

not native species.” 
Nicole Loomis

The California Bay Area is home to a variety of unique native species

BackyardBackyard

Purple Sage

Island Pitchersage

Non-�owering California Poppy

California Woodrat

Text and design by WENDY LI and URI PONTE • Art by ESTHER CHUNG and KELLYN SCHEEL • Photos by URI PONTE

Spotted Towhee
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save anything 
connection 

to  [nature] more.”  
Alison Hlady

BackyardBackyard

Paci�c Wax Myrtle Coast Live Oak 

Chamise 

Non-Flowering Blue Blossom Toyon California Buckeye

Western 
Pond Turtle

CULTURE • 25 



CULTURE • 27 26 • cmagazine.org

RECIPES
BRAISED

cabbage

MANTI

around the world

Sami Lee

     Dumanli
Lara
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APORREADILLO

F
 西红柿炒鸡蛋

TOMATO EGG
stir fry

Zhu

Bernice

 Yahir Lobo

Johnston

Text and design by ISAAC HILLESLAND, EUNCHAE HONG and CAITLYN ODA • Art by CHRISTY DU

     Dumanli

CULTURE • 27 
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FEATURED ARTIST

A Paly junior turned her passion for crocheting into a business

Threlkeld

“I like making things with my 
hands. And I used to go through 
phases where I’ve been really into 
origami and [things like that].”

Anne

28 • cmagazine.org

@dino.
yarn

Text and design by KAILA CHUN and KYLIE TZENG • Art by REED JADZINSKY • 
Photos courtesy of ANNE THRELKELD

“The idea of dinosaurs just always 
makes people happy because there’s 
something childish about it. I decided 
that’s how I want my brand to be.”

CULTURE • 29 
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Ms. McDaniel

ai art

 CULTURE • 31 
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The Electronic Numerical Integrator 
and Computer (ENIAC) weighed 
30 tons and needed a 1,500-square-

foot room to house the 40 cabinets, 6,000 
switches and 18,000 vacuum tubes that 
made up the machine. With the help of 
trained mechanics, the ENIAC could solve 
math problems. One might compare it to a 
big calculator.

�e John von 
Neumann Numer-
ical Integrator and 
Automatic Comput-
er (JOHNNIAC) came 
next. �e JOHNNIAC 
was slightly lighter than 
its predecessor, weighing 
in at just over two tons. It 
was strictly used for sci-
enti�c research. 

In the 1960s, the Programma 101 be-
came the �rst desktop computer. Reserved 
for lab settings, the Programma 101 had a 
printer built in, which was groundbreaking 
for the time. 

In the 60 years following the Programma 
101, computers have come a long way. With 
the development of powerful arti�cial intel-
ligence, such as AI powered art generators, 
computers are able to generate products 
more intricate than what might appear on 
a high school math test. �e advancements 
of technology provide everyday people the 
capability to create content worthy of being 
displayed in the Louvre.

In fact, these AI art generators might 
produce something reminiscent of what is 
already on display in the Louvre. Because 
AI art is created by algorithms that cate-
gorically analyze and compile thousands of 
images on top of eachother, nothing they 

create is completely unique. 
“�e thing with AI is that it’s based on 

computers and computers are not creative,” 
Art Spectrum and AP Art History teacher 
Sue La Fetra said. “�ey will just follow in-
structions and they’re coming up with re-
ally sophisticated looking products, but it’s 
just copying stu� that’s already been done.”

At a technical level, this is not likely to 
change. Ely Green�eld, 
the CTO of Digital Me-
dia at Adobe, believes 
that at their base, AI 
generators are still not 
creative.

“What [the comput-
ers] are doing is they are 
learning a bunch of data 
points, di�erent images 
that we’ve said are good 

images, and then it’s interpolating between 
them,” Green�eld said. “It’s only ever going 
to make things that are somehow a blend of 
the things that it’s seen.”

With this in mind, 
there is discussion of 
how creative AI really 
is—if it is creative at 
all. Isaac Kauvar, a Post-
doctoral Fellow at Stan-
ford University, working 
at the intersection of ar-
ti�cial intelligence, neu-
roscience and psychol-
ogy, believes there to be 
two main components of 
creativity; diversity and judgment are im-
perative in separating randomness from 
artistry.

“�ere has to be this process in cre-
ativity where you meander through some 

things sort of combining things in new 
ways,” Kauvar said. “You also have to have 
this other component where you’re actual-
ly judging the ideas and determining that 
they are good.”

While anyone can generate something 
random that is technically new, being able 
to determine originality and what makes 
something exciting is o�en where people 
�nd a distinction between machine and 
human artists. 

“[AI is o�en] missing this key aspect 
of creativity, and that is the subjective �l-
ter and relevance to humans,” Kauvar said. 
“It’s got the diversity component but does it 
look good? Is it true creative genius? �at 
may be too much to ask—it may even be 
an impossible thing to ask—because it’s not 
a human.”

Although computers may never be able 
to be completely creative, there are a few 
misconceptions about how AI Di�usion 
Models work. A Di�usion Model is a type 
of generative model which means that they 

are trained to generate 
images and data similar 
to what they have seen 
before. At their core, Dif-
fusion Models work to 
recover data by remov-
ing noise. 

In a training stage, 
this means adding in-
creased amounts of 
Gaussian noise while 
AI learns to redeem the 

original image by reversing the noising 
process. �is procedure continues until the 
model can generate an image from random 
noise by trying to remove it until a clear im-
age is formed. Further, these models can be 

It’s learning a sense of 
what is a good image from 

looking at billions of 
examples and then it is 
hallucinating a result.”

“[AI is often] missing this 
key aspect of creativity, and 

and relevance to humans.”
-Isaac Kauvar

32 • cmagazine.org CULTURE • 33 

trained to take arbitrary noise and turn them into a 
picture that matches a prompt.

“We use other technology to keep poking [the 
AI] and say, the thing you’re generating, it should 
match this description,” Green�eld said. “If it’s not 
matching, we’re going to push [the AI] in a di�erent 
direction so instead of just getting some random im-
age, we get something that really scores high on the 
‘does this text describe this image’ assessment.’” 

With this, AI works to not only entertain the 
prompt it is given, but additionally, to create its own 
image from scratch.

“People think it’s going in �nding an image that 
matches my description or maybe it’s �nding a cou-
ple pieces of images and putting them together,” 
Green�eld said. “What it is really doing is what hu-
mans do. It’s learning a sense of what is a good image 
from looking at billions of examples and then it is 
hallucinating a result.”

In many ways, this method of creating art is not 
unlike a human’s creative process. It’s common prac-
tice for artists to take inspiration from other artists 
and the world around them. Van Gogh’s art was 
heavily inspired by Claude Monet and other French 
impressionist artists of the time. Salvador Dali cre-
ated some of his best known works under the in�u-
ence of a group titled the Paris Surrealists. But while 
some similarities can be drawn between AI art and 
art done by humans, what di�ers between the Van 
Goghs and the DALL-Es, one of the most popular 
art generators, is the capability to do something new 
and imaginative. 

“�e great moments in art history happened 
when someone did something di�erent,” La Fetra 
said. “A computer’s not going to do that.”

Put simply, at its core, a computer does not know 
when to break out of the box.

“Any artist will tell you that a good artist is not 
somebody who just follows the rules but knows 
when to break them and that’s what makes art inter-
esting,” Green�eld said. “And so again, the ques

ART • 33 
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We extrapolate from 
emotion and we extrapolate 
from sensation...Computers 

can’t do that.”

Art by 
NIGHTCAFE AI

tion there is, how much can the AI help 
you with that?”

�e limits placed on AI’s originality, due 
to its mechanical nature, are not the only 
way it is disadvantaged in terms of artistic 
capabilities.

“We’re able to extrapolate from more 
than just the images we’ve seen, right?” 
Green�eld said. “We extrapolate from emo-
tion and we extrapolate 
from sensation, and 
if I asked you to draw 
a picture of a lone-
ly scene, you wouldn’t 
just draw on what you 
think loneliness looks 
like because you would 
draw on music you’ve 
heard and things you’ve 
smelled. Computers can’t do that.”

With these major di�erences comes the 
debate of what role the computer is actually 
playing when it comes to making art. Some 
argue AI is the artist, while others say it is 
more similar to a paintbrush—a tool uti-
lized by a human to create art. 

“It’s basically just another medium for 
creative expression,” AI art club co-presi-
dent Jeremy Yuen said. “I think that creativ-
ity really comes from the person making it, 
not really from the computer itself.”

In many ways, AI isn’t too di�erent from 
other creative mediums that were once 
considered groundbreaking technology. 

“It’s like when photography came out, 
people said ‘Is this a real way to express art, 
or is it cheating?’” Yuen said. 

Many art purists take issue with AI, be-
cause it takes a lot of technical skill out of 
creating good-looking art that would take 
an artist many years of training if they 
were to paint something similar. �at’s why 

many say AI is so special, because it makes 
art a lot more accessible for beginners.

“AI art generation is so appealing be-
cause when you �rst get into it, you can 
make things that actually look cool,” Yuen 
said. “If I started painting I really couldn’t 
make much besides stick �gures.”

Because all of a sudden anyone can pro-
duce seemingly professional works of art 

with the help of AI, there 
is a growing concern 
about the future of profes-
sional artists. 

“�e fear is that it’ll 
put a lot of artists out of 
work,” Green�eld said. 
“Nobody will pay the peo-
ple who previously invest-
ed heavily to get all these 

skills and make a living creating art because 
you can pay a computer a 10th of a cent to 
create an image instantly, rather than pay-
ing a human hun-
dreds of dollars to do 
it over the course of a 
few hours.”

However, there are 
certainly applications 
that take advantage 
of AI to do jobs that 
human artists simply 
could not do, and 
therefore don’t en-
croach on the human 
art industry. In 1715, 
Rembrandt’s “�e 
Night Watch” was 
cropped on all four 
sides before it was 
moved to a new hall 
because it would not 
�t otherwise.

“Professionals utilized the AI art genera-
tors to imitate the artist’s style and �ll in the 
gaps of the painting,” Yuen said.

With this great accessibility, and as tech-
nology gets increasingly powerful, ques-
tions surrounding ethics arise regarding 
both copyright infringement and implicit 
bias. 

Because AI generates art by analyzing 
pre-existing images, sometimes the output 
image is not very di�erent from the refer-
ence. �erefore, some propose a mecha-
nism that certi�es whether or not enough 
has been changed from the original image 
to be considered unique.

“�is idea of combining ideas is not fun-
damentally a problem,” Kauvar said. “It’s 
more �guring out what that means in terms 
of the mechanization and optimization and 
having sort of what’s the equivalent of a pat-
ent.”

Aside from originality, one concern with 
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the art AI produces is its diversity. Due to          
the mechanics and training of the tech-
nology, it is easy for it to inherit 
biases that are present 
out on the internet 
historically, and still 
to this day.

“One of the questions 
that always comes up 
here is if you go into one 
of these generative AI 
technologies and you put 
in the prompt of doctor 
or lawyer, are you going 
to get a bunch of white men in lab coats?” 
Green�eld said. “[To combat this] we ask: 

is it representing the reality of what people 
are looking for and what society represents, 
or is it representing historical biases that we 

don’t think are accurate 
and net positive.”

To this end, AI has a 
long way to go; it is still 
in its infancy and has 
room to grow exponen-
tially.

“We should just keep 
our minds open,” La 
Fetra said. “It’s intriguing 
the idea of robots taking 

over the world and world domination.”
Each person has their own idea of the 

capabilities of this technology—not all as 
extreme as it taking over the world—which 
puts the impact of AI art generation in the 
hands of those who utilize it.

“�e technology is incredibly exciting 
and disruptive,” Green�eld said. “�e goal 
is to get it disruptive in a way that empow-
ers content creators and artists to be able to 
better achieve their visions.” 

We should just keep our 
minds open. It’s intriguing 
the idea of robots taking 
over the world and world 

domination.”
-Sue La Fetra

Text and design by 
ZEKE MORRISON and 

BROOKE HUDACEK
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SummerSummer

SpringSpring

What’s Your

COLORSeason?
There are three principles of color theory that seasonal color analysis uses to de-

termine which of the four seasons you �t into: value, hue and chroma. Value 
accounts for the depth of color in a person’s features and decides whether they 

a�liate more with lights or darks. Hue considers the tones of the colors, such as 
warm or cool. Chroma evaluates whether a person’s palette is muted and so� or 
bright and clear. 

When all used together, these concepts reveal a person’s color season, categoriz-
ing them into spring, summer, autumn or winter.

“�ose seasonal colors de�nitely give you a sense of what colors would go best 
for you, but they’re not absolute,” Paly senior Felicia Lee said. “You can show and 
express your unique self by mixing and matching colors of your choice.”

Find which 
colors are 
best for you

36 • cmagazine.org

Sophomore Abbie Karel

Junior Clare Antonow

WinterWinter

AutumnAutumn

Text and design by LILY DANIEL and SARAH SHEAFFER • Photos by LILY DANIEL
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Junior Rebecca Fakatou

Senior AlliDayton
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D

The advancement of architecture 
in Palo Alto and its impact on 
gentrification and sustainability

rchitecturalA
“People have 
discovered it’s 

more fun to live in 
the more modern 
Eichler or more 
modern simple 

houses.”

Gene Lebel

PALO
Evolution of

ALTO
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Text and design by SCARLETT CUMMINGS and ANIKA RAFFLE · Art by KELLYN SCHEEL

“As time has gone 
on, people have 

obviously changed 
taste, and the level 

of affluence has 
changed in Palo 

Alto.”

Drew Hudacek

“People like to 
be able to look 

out and feel like 
they’re more a part 

of the outside.”

Gene LebelALTO

ART • 39 
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“I am a believer 
that growth is for 
places like Palo 

Alto, and nothing 
stays the same 

forever.”

Drew Hudacek
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W

 “What’s going on 
in my mind is hard 
to describe, but 
I’m usually at my 

happiest when I’m in 
the studio.” 

-Anirudh Bharadwaj, 
12
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“Music is so influential 
and ubiquitous in human 
behavior throughout 
history, regardless of 

culture.”
-Alec Johnson, 

The Music Center of 
California Intern

Text and design by  SIENA DUNN and 
JAKE PAPP • Art by KELLYN SCHEEL and 
SIENA DUNN
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Spotlight

A 

“There’s a lot of subjectivity to [the nominations]. So 

if you have intrinsic bias within that subjectivity 

already, that can definitely create a problem.”

- Alanna Williamson, Composition and Literature of 

Visual Media Teacher 

Text and design by MARY HENDERSON and ALMA SAMET • Art by MARY HENDERSON and DAVID TOMZ

A closer look into the prejudice behind
 Hollywood’s biggest award ceremonies

Inequality in the

44 • cmagazine.org

Spotlight
89% of Oscar Nominees are White

“It’s a problem because when 
young people watch who’s been 
represented on screen and who’s 
winning these awards, it can hurt 
one’s confidence and identity if 
they do not see someone that 
looks like them represented.”

- Dora Pang, 12

Insider.com found that

Minorites

Non-Minorites

Over the past decade,
A closer look into the prejudice behind
 Hollywood’s biggest award ceremonies
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The Guild Theatre makes 
the joy of live music easily 
accessible to the Peninsula 

Personal 
Up Close and 

little 

“
experience being able to share 

[music] on an intimate basis, and 

Chris Cummings, Guild Volunteer
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Text and design by ESTHER CHUNG and 
JULIE HUANG • Art by ESTHER CHUNG 
• Photos courtesy of CHRIS CUMMINGS 
and MEREDITH GLASSON 
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